The present study assesses the relationship between Small & Medium-sized Enterprises (SMEs) operating in various economic sectors and the entire function of logistics. It focuses on three primary factors that are essentially associated with SMEs and affect their logistics operations, namely their own perception on the way these operate, SME behaviour towards their clients and the behavior of suppliers to small and medium-sized enterprises. The research was carried out with the use of 620 questionnaire sent to specialists and employees working in executive positions in three SME categories. The research results revealed the relationships and inter-dependence among the various factors for SMEs operating in all economic sectors. SMEs operating in certain sector appear to pay more attention to specific factors and less to others. SME performance is directly associated with and affected not only by the procurement system, but also by logistics, and particularly by the general attitude and behaviour adopted by enterprises towards their customers and suppliers.
Introduction
Interest in logistics has risen since 1980, when enterprises started to recognise its advantages and the cooperative relationships that exist within and beyond its scope. Logistics are closely associated with maximising the results of Small & Medium-sized Enterprises, which seek to achieve better logistics support and management in an integrated and joint manner, in order to increase overall customer satisfaction (by reducing delivery times through improved planning in expected demand and by minimising errors during order execution). Enterprises further seek to limit total costs, by reducing stocks and through better control over procurement and production processes.
Essentially, logistics operate as a means to improve the end result of enterprises, operating within a demanding and highly competitive environment, by establishing a competitive advantage. Through a proper logistics management, SMEs manage to become more competitive against other companies.
Past Literature
The process of selecting suppliers began around 1960, when the term "vendor selection" was still used (currently replaced by the tern "supplier selection") and was considered as an issue entailing several different objectives and characteristics (Degraeve, et al., 1998; Degraeve et al., 2000; Masella et al., 2000) . It requires the intervention of several business services, such as production, transport, storage, purchasing and logistics, as the activities performed as part of logistics have now extended beyond the scope of transport and storage to several other production sectors. An important element in selection is the time of supply operations, i.e. it is important that suppliers deliver to businesses on time and several pieces in order to avoid shortcomings. Supplier Table 1 shows the number and percentage of enterprises in the above three sectors that were included in our study, out of a total of 620 SMEs, as well as the number and percentage of enterprises that had a positive response to our research attempt. The analysis of statistical data was carried out using the Statistical Package for Social Sciences, version 15.0.
Research Results

Frequency Tables
The frequency tables (2.1, 2.2 and 2.3) present the qualitative characteristics of the questionnaire and the study per sector, company size and SME operation.
Reliability Analysis
An alpha reliability analysis was applied for the three elements under examination (SME attitude, behaviour towards customers and behaviour towards suppliers), which aims at evaluating the internal consistency of questionnaire data, i.e. whether data (total of variables) have the tendency to extensively measure the same thing or not (Hair et al. 1995; Kline, 1993; Nunnaly, 1978; Cortina, 1993; Grayson, 2004; Field, 2009) .
With regard to the attitude of SMEs for both the secondary and tertiary sector, alpha reliability of the 20 factors equals 0.847, a fact that proves that the scale is reliable. With regard to a company's behaviour towards clients and supplier behaviour towards companies, the alpha reliability for the 10 factors equals 0.672 and 0.728, respectively; this indicates that the scale is reliable and, therefore, the 10 questions have greatly contributed to the scale's reliability.
Factor analysis
Factor analysis aims at locating common factors among all of the above variables that concern the SME operating sectors. In order to classify variables and create smaller groups (Eigen values >1), the Principal Components Analysis was used (Gronbach, 1951) with the Varimax Rotation method of Varimax axes, one of the most commonly known rotation methods (Scharma, 1996; Hair et al., 1995; Grimm, 1993; Johnson and Wivhern, 1998) for a better interpretation of the factors.
The 20 first variables that concern the attitude of SMEs were reduced to 6 smaller variables, which were given names for the sake of ease and better understanding (Table 3 .1). From the 69.64% of data variance. Similarly, the 10 first customer and supplier factors were reduced to 3 and were named accordingly (Table 3. 2). The factors that relate to customers, according to the 61% of data variance (Table 3 .4) and those that relate to suppliers 68% (Table 3 .5).
Considering the results from the calculation of the mean values, we noticed that, with regard to factors F1, F2, F6, the mean value was low both for the secondary (-0.5027) and the tertiary sector (-0.2923, -0.0256) . For factor F3, the primary sector holds the lowest mean value (-0.3666), while for factors F4, F5, the lowest mean value appears in the tertiary sector (-0.0417, -0.0909 ). On the other hand, the highest mean values for factors F1, F2 are seen in the primary sector (0.1343, 0.5114), while for F3 in the secondary sector (0.0388). Finally, in the factors F4, F5, F6, the highest mean value is seen again in the primary sector (0.3789, 0.4487, 0.6786) . What is striking is that the tertiary sector does not present a high mean value for the factors currently under examination, while the lowest mean value is seen in the secondary sector (-0.5027) and the highest mean value in the primary sector (0.5114).
The comparison of multiple Tukey mean values for those factors associated with behaviour towards customers has shown that for factor F10 the lowest mean value belongs to the primary sector (-0.2949), for F11 to the primary sector (-1.0166) and the secondary sector (-0.2843), with -1.0166 < -0.2843, and for F12 to the primary sector (-0.0997) and the tertiary sector (-0.0186), with -0.0997 > -0.0186. The highest mean value for F10 belongs to the primary sector (0.4753), for F11 to the tertiary sector (0.1744) and for F12 to the secondary sector (0.1102). It was generally observed that both the lowest (-0.2949) and the highest (0.4753) mean values are seen in the primary sector for factor F10.
From the comparison of multiple Tukey mean values, the following has emerged for each group sub-factor: The lowest mean value for factor F10 corresponds to the secondary sector (-0.3980), for factor F11 to the primary sector (-0.3264 ) and the secondary sector (-0.3034), with -0.3264 > -0.3034, and for factor F12 it relates to the secondary sector (-0.0939) and the tertiary sector (-0.0050), with -0.0939 < -0.0050. The highest mean value for factor F10 is seen in the primary sector (0.5200), for factor F11 in the tertiary sector (0.1108) and for factor F12 in the primary sector (0.2941). Therefore, the lowest mean value belongs to the secondary sector and mainly for factor F10 (-0.3980), while the highest is seen in the primary sector. The only one that was statistically significant was factor F10 (since its mean value was 0.004, a value very close to the desired value of 0.005).
Analysis of Variance (ANOVA)
ANOVA produced the following conclusions, as presented in Table 3 .5 for the three examined elements (attitude, behaviour towards customers-suppliers). When it comes to the element of attitude adopted by SMEs, only factors F1, F2, F6 were found to be statistically significant. The mean value for factor F1 that we have determined is significantly different depending on the economic sector (F=6.412 -P=0.002<0.05). The same stands also for factor F2 (F=3.773 -P=0.025) and factor F6 (F=3.85 -P=0.023). On the contrary, factors F3 (F=1.091-P=0.338> 0.05), F4 (F=1.216 -P=0.299) and F5 (F=2.811-P=0.063) do not significantly differ depending on the economic sector.
The ANOVA statistical analysis has shown that there are statistically significant differences in factors F1, F2 and F6 and, for this reason, a Bonferroni test was conducted (Post Hoc Tests) to supplement ANOVA and to determine between which factors these differences exist (Table 3 .6). Therefore, for factor F1, the difference is found between the secondary and the tertiary sector at a value of ȇ=0.0015. For factor F2, a difference has been found between the primary and the secondary sector at a value of ȇ=0.238, and finally for factor F6 between the primary and the tertiary sector at a value of ȇ=0.184.
With regard to factor F1, it has been found that the use of new technologies, information systems, etc. varies depending on the economic sector under question (ANOVA: F=6.412-P=0.002). More specifically, as shown in Table 4 .11, SMEs of the secondary sector (-0.5027) pay less importance in the use of new technologies than SMEs of the tertiary sector (0.1165). By examining the exact same data as above and the mean values shown in the table, it has been found that for factor F2 the significance of the factors varies greatly depending on the economic sector (ANOVA: F=3.773-P=0.025), because SMEs of the secondary sector (-0.2923) pay less importance to factors such as quality, reliability, etc. than those of the primary sector (0.5114).
With regard to factor F6, which also presents statistically significant differences depending on the sector (F=3.85-P=0.023), it has become clear that the importance paid by SMEs to innovation, research & development, etc. differs in the primary and tertiary sector. By comparing the mean values, it is stressed that the tertiary sector SMEs (-0.0608), pay less importance to these factors than primary sector SMEs (0.6786).
Moreover, the application of ANOVA was deemed necessary for the factors associated with customers, in order to ascertain whether their mean values present any statistically significant differences, depending on the economic sector. With regard to factors F10-F11, research has shown ( Table 3 .8) that they present statistically significant differences depending on the sector (F=3, 53-P=0, 031< 0.05 and F=12, 991-P=0.000< 0.05), as opposed to factor F12 which has produced no significant differences (F=0.335-P=0.715> 0.05).
Due to the fact that ANOVA produced differences in these factors, the Bonferroni test was conducted, in order to accurately determine the groups in which such differences exist (Table 3.9). For factor F10, these differences are found between the primary and secondary sector at a value of ȇ=0.0330, while for F11 between the primary and secondary sector at a value of ȇ=0.0347, the primary and tertiary sector at a value of ȇ=0.0000, and the secondary and tertiary sector at a value of ȇ=0.0226. Particularly, it has been observed that the importance of factors quality, reliability, etc. varies significantly depending on the economic sector (ANOVA: F=3.539-P=0.031). As shown in Table 3 .10, secondary sector SMEs (-0.2949) pay less attention to these factors that primary sector SMEs (0.4753). As far as factor F11 is concerned, this also varies a lot depending on the economic sector (F=12.991-P=0.000). In this case, the factors e-commerce, low cost, etc. are of less importance in primary sector SMEs (-0.0166), compared with secondary sector SMEs (-0.2843). Comparatively, primary sector SMEs (-0.0166) show less interest in these factors than tertiary sector SMEs (0.1744), while secondary sector SMEs (-0.2843) show less importance in these factors than tertiary sector SMEs (0.1744).
The ANOVA statistical analysis was in turn conducted in order to ascertain whether the factors associated with suppliers present any significant differences in the various economic sectors, again comparing with factor mean values. Therefore, for these factors (Table 3 .1), research has shown that they do differ greatly among the various sectors (F=5.551-P=0.004< 0.05). The Bonferroni test was then in turn applied to accurately determine the differences between factors (Table 3 .12). We have noticed that these differences concern the primary with the secondary sector at a value of P=0,0669, and the secondary with the tertiary sector at a value of P=0,0340. More specifically, the importance paid to the factors of quality, reliability, etc. present significant differences depending on the economic sector (ANOVA: F=5.55-P=0.004). It then becomes apparent through the comparison of mean values among different sectors (Table 3 .13), that secondary sector SMEs pay les importance (-0.3980) to quality, reliability, etc. than primary sector SMEs (0.5200). Finally, secondary sector SMEs pay less attention (-0.3980) to these factors than tertiary sector SMEs (0.0511).
Research Discussion
The percentage of SMEs from all three economic sectors that responded to our study was fairly satisfactory; this fact that permits us to consider this study to be a typical sample and consider the results that emerged from it as valid and reliable.
With regard to the attitude adopted by SMEs from all three sectors, the highest scores correspond to those factors associated with the use of new technologies, information systems and just-in-time systems, e-commerce, quality of goods-services offered, reliability, SME flexibility, task-order execution speed, quick product launching, innovation-research & development and the cost of performing tasks. These factors attract the attention of SMEs and are considered to be very important for them. On the other hand, administration-environmental factors, as well as factors associated with work relations are considered less important. It is thus clear that leadership within SMEs, operation strategy, the management of logistics, the existence of environmental management systems, certifications, the reduction of stocks, staff development programmes, group work and investment in people, are all of less importance to SMEs.
Although the above-mentioned factors are of great interest to SMEs, their level of importance differs among different sectors. More specifically, the use of new technologies, the availability of e-commerce, information systems and just-in-time systems present differences between the secondary and tertiary sector. This signifies that secondary sector SMEs consider these factors to be less interesting and less important than tertiary sector SMEs, which seem to pay more attention. Regarding the quality of good and services offered, reliability and flexibility of SMEs, and task execution speed, there are differences between secondary and tertiary sector SMEs. These factors, which are in fact more associated with the products, are of high importance to primary sector SMEs and of quite lower importance to those of the secondary sector. Considering the nature of primary sector businesses (e.g. farming, fisheries, agriculture, etc.), this may be construed as a justifiable result. Regarding the low cost of tasks, innovation / research & development and the quick launching of products, there are differences between the primary and tertiary sector. To our surprise, it has emerged that primary sector SMEs aim at improving these factors and pay a great deal of attention to them, as opposed to tertiary sector businesses, which appear to show almost no concern at all.
On the customer side, most importance and attention is paid to the quality of goods and services, reliability of goods and services as well as reliability of SMEs, order execution speed, SME flexibility, lowest possible costs, e-commerce and attractive payment terms. These factors constitute priorities for customers and concern all three sector SMEs. Customers seek that SMEs meet these requirements to a fairly satisfactory extent, while all three sector businesses seem to pay less importance to elements concerning innovation-research & development, purchasing experience by SMEs, ability for support.
The conclusions reached for customers and the priorities set were all as expected. Although it seems reasonable for the quality of goods and services, reliability of these goods and services and reliability of SMEs that offer these, to be construed as main factors, several differences have been observed among SMEs, depending on the sector they do business in. The importance of these factors between the primary and secondary, the secondary and tertiary, and the primary and tertiary sector, has shown significant variations. The following factors: quality of goods and services, reliability of these goods and services, reliability of SMEs, order execution speed and SME flexibility, are all of high importance for SMEs of the primary sector, yet less important for SMEs of the secondary sector. Differences have been found in all three sectors for factors associated with lower costs, e-commerce and attractive payment terms. More specifically, the interest and importance of these factors is higher for secondary sector SMEs (even though the respective scores are not too high), as opposed to primary sector SMEs. As regards the tertiary sector, the respective SMEs show a great deal of attention in these factors and they focus on these a lot compared with the other two economic sectors.
On the side of suppliers, only the following factors have obtained high importance scores: the quality of goods and services, reliability with respect to goods and services and with respect to SMEs, order execution speed, and SME flexibility. Suppliers make efforts to meet SME needs that are associated with the above factors, while they seem to care less for the lowest possible costs, e-commerce, attractive payment terms, innovation-research & development, purchasing experience and the ability to provide support.
The factors quality of goods and services, reliability of goods and services, reliability of SMEs, order execution speed and SME flexibility, are on one hand very important, but on the other hand they differ depending on the economic sector. These differences are found between the primary-secondary and the secondary-tertiary sector. For primary sector SMEs, these factors are more important than for secondary sector SMEs. Tertiary sector SMEs consider these factors more important and pay more attention to them compared with secondary sector SMEs, while most importance is paid to these by primary sector SMEs. This is a reasonable result considering the nature and activity of businesses in this sector.
It is commonly accepted that the quality was, is and will be one of the key factors, not just for SMEs but for all types of enterprise. There are thousands of studies and extensive bibliographical research that acknowledge this phenomenon. What is odd is the fact that, while cost has always been considered as a very important factor, lately it does not seem to attract the attention of suppliers and SMEs. Its score was fairly low both in this as well as in many other studies. As far as suppliers and SMEs are concerned, meeting the expected level of quality, the speed of settling liabilities, and therefore customer service, appear to be more valuable (Carr and Pearson, 1999; Monczka and Trecha, 1998; Monczka et al., 1998; Walton et al., 1998; Giunipero and Brewer, 1993; Watts and Hahn, 1993) than the cost associated with meeting these expectations.
Given that the factors examined were the same for both customers and suppliers, it was deemed necessary to perform a comparison of the results, in order to detect any similarities or differences. These comparisons revealed what is important for customers, what their priorities are and what the case is with regard to suppliers. The study results have proven that the following factors are of major importance for both customers and suppliers: quality of goods and services, reliability, SME flexibility and task-order execution speed. Both the above categories seek to cover their needs on the above factors, which they consider to be top priorities. However the difference between customers and suppliers lies in the fact that customers also have other factors that they consider important. These factors are: low cost, e-commerce and attractive payment terms. For reasons of ease, better personal service and interest, customers seek to satisfy the above-mentioned factors in the best possible way and pay a great deal of attention to these. On the other hand, suppliers are not in the least interested in these factors, while they focus on the other factors mentioned earlier, making continuous efforts to make improvements and corrections (which does in fact make sense). Another similarity between the two categories is that innovation / research & development, purchasing experience and the ability for support are not considered important by customers and suppliers. These elements are of no value and are not taken into account when they seek to cover their needs, which are associated with the above-mentioned factors.
Conclusions
SME performance is directly associated with and affected not only by the procurement system, but also by logistics, and particularly by the general attitude and behaviour adopted by enterprises towards their customers and suppliers.
One of the many ways to ensure the above is to perform valid and regular supplier evaluations not only for SMEs but also for all other types of businesses. In this manner, it is possible to correct or even replace certain inadequate suppliers if the latter refuse to comply with the new requirements or if they cannot be improved; this will result in improved chain and business operations, customer satisfaction and improved communication with suppliers. In order for the above to materialise, it is essential that SMEs adopt an appropriate attitude towards all the above-mentioned business factors (mostly clients-suppliers), achieve good cooperation-trust with suppliers, and respond to the requirements of the business itself, as well as the requirements of consumers, since customers are extremely important for all types of businesses.
To summarise, all the above reveal the relationships and inter-dependence among the various factors for SMEs operating in all thee economic sectors. SMEs operating in certain sector appear to pay more attention to specific factors and less to others. This is considered as absolutely normal, since every small or medium size enterprise has different needs and engages in different activities, depending on its sector. Despite the above, if SMEs in all sectors manage to obtain satisfactory results and achieve an adequate level of satisfaction in the factors that they consider important, they will become successful and viable and they will manage to develop and make profits.
In conclusion, in order for SMEs to become prosperous, they must engage in regular supplier evaluations, conducted in a valid and quality manner, adopt an appropriate business attitude and pay special attention to their behaviour towards customers and suppliers. These points need to be further studied and improved, in order for SMEs to de able to grow and develop. Tables   Table 1. Number of SMEs in the study and number of SMEs that responded 
